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Our commitment to nature 
and society, one of the basic 
pillars of our strategy

At Abadía Retuerta LeDomaine, we show deep respect for our social, environmental, historical and human 
environment and for the need to protect our historical and natural heritage. This has led us to always view corporate 
social responsibility as a distinction of excellence which, in keeping with our image, we would like to share with all of you.

We have placed huge importance on social responsibility for a long time and we now consider it coherent to draft our 
first CSR report. The report you are reading covers our collaborators' work across our environment in 2016. This includes 
the winery and the hotel, together with all the departments that make up such a special project as Abadía Retuerta 
LeDomaine. All their actions have been taken to make our business as sustainable as possible in social, environmental 
and financial terms.

The year 2014 saw us set off on this road with the company Cointegra, which offered us advice and helped us 
set up this project. We base our future projects on the CSR pillars we have created: responsibility towards our 
legacy and the privileged setting of Abadía Retuerta LeDomaine make us even more responsible when it comes to 
reducing our environmental impact and maintaining and looking after the environment and its huge biodiversity. Our 
working philosophy is completed with our strong commitment to employees, the integrity of our values and achieving 
excellence in our products and services. The actions taken in accordance with each one, our achievements and our 
future targets are set forth in this report. 

That same year, we created our CSR Working Committee. It includes every department in the organisation and was 
designed to strengthen and systematise the efforts made in social responsibility. In 2015, we set down the bases for 
completing a number of projects that have grown steadily since then. The year 2016 has been particularly important. 
We have seen many achievements, including our third solidarity harvest, our eco-workshops for children, savings in the 
energy consumed by our business, the reduction of the weight of our bottles, the promotion of biodiversity with new 
plantations, new projects such as the production of honey and pine nuts and much more. All this has been covered in 
a video made with loving care which you will be able to enjoy later in this report. In the video, we have tried to show our 
history, our working philosophy and our vision of social responsibility.

The CSR report you are reading now is the best example of our will to forward our business from the viewpoint of 
sustainability.

With these lines, I would like to thank everyone who makes the continuity of this project possible, especially those 
who form part of Abadía Retuerta LeDomaine. Without their help, our achievements would not have been possible and 
our dreams would never have come true. 

At Abadía Retuerta LeDomaine, we believe our business and our philosophy must be one and the same and the 
reason for our recognition and popularity. I hope this report gets all this across to you. 

Enrique Valero
General Manager Abadía Retuerta, S.A.

Enrique Valero
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In 2016, our winery Abadía Retuerta celebrated its 

25th anniversary with a variety of events: in Madrid in May 
with the national specialised press; at Abadía Retuerta in 
June with international winegrowers; and in October with 
national distributors, politicians and chefs.

Our wines are made with a selection of the best grapes 
from our terrains and they are a firm commitment to terroir 
wine. At the winery, our working philosophy lies in terrain-
based winemaking and moving the wine by gravity only (an 
initiative that proffers respect for traditional winemaking 
processes while reducing the winery's environmental 
impact).

We have held the ISO 9001 and ‘Q for Tourist Quality' 
certificates since 2013 for the making and marketing of 
red, rosé and white wine.

Prizes and recognitions 2016

We are the first Spanish winery to have one of its wines 
(Abadía Retuerta Selección Especial) included on the list of 
the Top 100 Wines of the world published by the accredited 
American magazine Wine Spectator each year since 1988.

In November 2016, the Guía de Vinos Gourmets chose 
five of our wines for its 2017 edition:

–   Pago Valdebellón 2013: 96 points

–   Pago Negralada 2013: 95 points

–   Blanco LeDomaine 2015: 95 points

–   Pago Garduña 2013: 93 points

–   Abadía Retuerta Selección Especial 2012: 93 points

We also made three high-quality products from the 
sustainable management of our work centre: natural honey, 
peeled pine nuts and wine salt (Crafted Spanish Foods).

Our products are exported to Australia, Austria, 
Belgium, Canada, China, Czech Republic, Denmark, 
Dominican Republic, Finland, France, Germany, 
Guatemala, Holland, Hong Kong, Japan, Mexico, Norway, 
Panama, Peru, Poland, Puerto Rico, Russia, Singapore, 
Sweden, Switzerland, Taiwan, United Kingdom and United 
States.

The Value Chain

The winery's activities are grouped under four sections, 
each of which comprises two main processes (inputs, 
i.e. resources consumed; and outputs, i.e. products 
generated): 

Field
This includes all the activities from when a harvest ends to 
when the grapes are collected in the next harvest (UVA).

Production
This includes all the activities from when the grapes are 
incorporated into a process of transformation, obtaining a 
semi-finished product or wine in the rack (JAU).

Commemorative seal 
of the 25th anniversary

Winery Abadía Retuerta
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Operations
This processes the transformation of the semi-finished 
product into the end product (VIN) apt for sale. It also 
includes the purchase of the necessary ancillary material, 
the processing of orders, distribution and the after-sales 
service.

Commercialisation and marketing
We make a distinction between goods and services 
(experiences). We sell wine, but we also sell other 
experiences (wine tasting, bicycle rides, memberships 
and the organisation of events, etc.). The sales are also 
separated according to channel, market and product. The 
marketing section is very closely linked to commercial (and 
financial), especially when defining strategies (policies on 
prices, products/formats, promotion and distribution). 

Although the process may seem sequential, it is not 
necessarily so because the actions are not time-based, 
especially in the 'Operations' and 'Commercialisation and 
Marketing' sections.  

The main materials used at the Abadía Retuerta to 
make wine are all renewable: grapes, barrels and glass 
bottles.

In 2016, the grape harvest at Abadía Retuerta totalled 
937,916 kg.

The number of bottles used was as follows:

Target 2017 

Reduce the weight of the bottles 
we use in collaboration 
with our suppliers.

In 2016, we purchased nine hundred and five 225-litre 
barrels , which is the equivalent of 31.68 tonnes of wood. 
Most barrel suppliers have the PEFC label.

Other relevant materials used in 2016 are as follows:

– Pallets: 982 europallets and 448 half pallets. 
 With the PEFC label.

– Corks: 658,500 units.

– Boxes: 5000 for one unit, 1500 for three units, 
 59,500 for six units (with the PEFC label) and 41,000 
 for 12 units.

– Capsules: 804,556 units.

– Front and back labels: 1,088,750 units.

All the products used to treat the vines (used only when 
strictly necessary) are 100% organic.

Type Quantity (units)  Glass (t) 

0.375-litre bottle 15,500 9.46 

0.75-litre bottle 590,000 359.9 

1.5-litre bottle 23,250 14.18 

3-litre bottle 2,000 1.22 

6-litre bottle 252 0.15 

12-litre bottle 90 0.05 

18-litre bottle 80 0.05 

Total 631,172 385.01 

 PURCHASE USE WINES          

 Plant health  

 Barrels  Selección Especial

 Bottles  Blanco LeDomaine

 Capsules WINERY Pago de Negralada

 Corks  Pago Garduña

 Labels  Pago Valdebellón

 Boxes  Petit Verdot

 Pallets
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Since 1997, we have our own, local yeast selected and 
isolated using microbiological techniques from the grapes 
on our vineyards. Year after year, this local yeast makes 
it possible for us to start the fermentation of our musts 
largely guaranteeing the conservation of the organoleptic 
characteristics of our wines.

After several years of research, we have also 
succeeded in isolating a lactic ‘terroir' bacteria capable not 
only of performing the malolactic fermentation, but also of 
maintaining the personality of the wines and producing 
very low histamine levels. After the positive laboratory 
figures, its effectiveness was tested in one of the 2012 
wines and satisfactory results were returned. 
Thus, we can say that Abadía Retuerta is probably the only 
winery in the world to have achieved its own local yeast 
and lactic bacteria.

Furthermore, aware of the importance of 
extending our values along the supply chain, 
the current Standard Operating Procedure 
"PNT-FIN-01_01 Purchasing Procedure" shows that 
"Abadía Retuerta, S.A. prefers third parties with the 
same social and environmental" and "gives priority 
to suppliers who comply with the same standards of 
business responsibility and ethics as set forth in Corporate 
Citizenship Guideline No. 5 (CC5)".

Wine in moderation

As a result of our concern for our customers' health, 
we maintain our participation in Wine in Moderation and in 
the Foundation for Research in Wine and Nutrition (study 
of the protection offered to the body through the moderate 
consumption of wine and cava). Accordingly, we include 
the WIM logo at the bottom of employees' emails, internal 
communiqués, newsletters, website and online store; and 
we also publicise it on the social media (bimonthly video 
publications). 

We do not specifically evaluate other impacts of our 
products on customers' health and safety. 

However, we have not identified any breaches of vol-
untary codes or standards regarding the impact of our 
products and services on health and safety during the pe-
riod that corresponds to the report. 

Neither have we identified any breach of voluntary 
codes or standards regarding the labelling of products or 
our marketing communications. Thus, through our com-
mitment to providing customers with clear information 
about our products, we comply with standards on the front 
and back labels of all our products and with the standards 
set by each market/country for the sale of wine.
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Hotel Abadía Retuerta LeDomaine

The five-star Hotel Abadía Retuerta LeDomaine 
opened in March 2012 and is a magnificent example 
of historical Romanesque architecture set in a 12th-century 
monastery Surrounded by vineyards, it offers a full selection 
of cultural, wine and gastronomical options in the heart 
of the valley of the River Douro." 

It has been designed as a reference for top-category 
wine tourism and its aim is to achieve recognition in the 
luxury hotel segment worldwide (in 2013, we became part 
of the prestigious Relais & Châteaux guide). 

The Abadía Retuerta LeDomaine restaurant, El 
Refectorio, has earned a Michelin star under the 

gastronomic management of the chef Marc Segarra. It 
serves creative contemporary cuisine based on local 
produce and produces.

At Hotel Abadía Retuerta LeDomaine, the main 
materials1 used are all renewable: food, drinks, linen, 
glassware and cutlery, crockery and office material.

Hotel Abadía Retuerta 
LeDomaine

1 No exact information about the quantities consumed of each material is available, only the corresponding cost.

Prizes and recognitions 2016

Best hotel in Spain 2016, 
by “TripAdvisor” and the 
Spanish magazine “Club de 
Gourmets”.

El Santuario LeDomaine 
Wellness & Spa has won 
awards in the categories 
of  "Best New Spa & 
Wellness Property" and 
"Best for Wow Factor" 
in the 2016 edition of the 
internationally acclaimed 
Wellness Travel Awards 
at the World Travel Market of 
London.

Abadía Retuerta LeDomaine 
was hailed as one of “The 
Top 50 Hotels in the world” 
by The Telegraph.

Andrés Araya, Director 
of Hotel Abadía Retuerta 
LeDomaine, was nominated 
"Best Quality Director" in 
the Awards for Best Directors 
of Castilla y León 2016.
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To improve our customers' health, the hotel offers a 
number of services designed for said purpose:

– Massages in our SPA "El Santuario", 
 with an extensive selection of massages.
– Yoga classes.
– Adapted menus in the restaurant.

One of our usual suppliers (for gardening and cleaning 
tasks) is Grupo Lince. The main reason for choosing 
the supplier is its firm commitment to the search for 

employment opportunities for disabled workers, especially 
workers with intellectual disabilities, to foster their integral 
development and contribution to society as citizens of full 
right.

We have not identified any claims based on violations 
of customer privacy.

Accordingly, through our commitment to protecting 
our customers' privacy to the full, we comply with the 
LOPD (Spanish Data Protection Law), including references 
to CRM.

Target 2017-2018 

Launch of an IT programme 
to improve order control, stock management 
and consumption reporting, etc.

PURCHASE USE SERVICES UNIQUE EXPERIENCES          

Amenities

Linen

Glassware 

and cutlery

Food 

and drinks

Crockery

Utensils

Rooms

Restaurant

Kitchen

ACCOMMODATION

HOTEL MANAGEMENT

Visit to Abadía Retuerta LeDomaine

Visit with barrel wine tasting

Wine immersion

Wine tasting course

Country appetiser

Guided wine tasting

Harvest

Cheese and wine harmony

Beekeeping workshop

Horse ride through the vineyards
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Historical Heritage

We are fortunate in that 
our vineyards, winery 
and hotel are located in 
a privileged setting in 
the heart of the valley 
of the River Douro." 

The Monastery of Abadía Retuerta was designated a 
Historical-Artistic Monument of National Interest by virtue 
of Decree of 3 June 1931. It is therefore a listed building 
(Spanish acronym: BIC) and is also located between two 
Places of Community Interest (Spanish acronym: LIC).

The Abadía Retuerta LeDomaine project began in 
1988 with the clear aim of recovering the culture, vineyard 
and age-old traditions that surrounded the Abbey. The 

replanting of the vineyard (on the best terrains only) began 
in 1991 and we have made quality wines at our winery 
since 1996.

Abadía Retuerta LeDomaine is a historical treasure set 
in a 12th-century monastery. During the years in which the 
refurbishment work was carried out, great importance was 
placed on maintaining the original architecture as far as 
possible. Indeed, the uses given to the different places in 
the hotel today are similar to how they were used by the 
monks originally. We are very proud of having received 
the EU "Europa Nostra Award"in the conservation and 
refurbishment category 2014.

We have also recovered the ruins of the Shrine of 
Fuentes Claras and the spring; the origin of the history of 
Abadía Retuerta, since the existence of this shrine was one 
of the main reasons why the Premonstratensian monks 
chose this spot to settle and build their abbey. We have 
recovered the spring and uncovered the ruins, which are 
set to be refurbished.

The aim of our tourist destination 
is to protect the history and extend 
the culture of wine through 
a unique experience.

Achievement 2016

To show you our working philosophy, we have made 
this video:
      

   https://www.youtube.com/watch?v=s4ovsCHqais

We have also improved our website and included a 
blog and online store. At https://www.abadia-retuerta.
com/, you can also read our policy and main achievements 
in corporate social responsibility. 

Vineyards of 
Abadía Retuerta LeDomaine
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We work with companies and self-employed 
professionals from the area around the estate to favour 
local business, maintaining traditional activities such as 
the collection of honey and pine nuts. We also conserve 
the local countryside, keeping it clean through cattle-
grazing, preventing fires and making it possible to enjoy 
the pine groves on the property. More specifically, this 
collaboration is as follows:

– Work is carried out to prevent fires naturally 
throughcattle-grazing with approximately 150 
local goats. This also helps maintain one of the most 
traditional country figures: the shepherd. This achieves 
the same effect as with mechanical clearing, but it has 
the benefit of the longer-lasting maintenance of fire 
barriers. Furthermore, regrowth after the cattle have 
been grazing is very vigorous and thorny. 

– We have taken advantage (manual collection) of the 
stone pines on our estate since 2015, to obtain pine 
nuts, a typical local product. This has enabled the 
continuity of the work of collecting the nuts. 

– In 2016, we started collaborating with the company 
Syngenta on the international "Operation Pollinator" 
project, in which Abadía Retuerta loans part of the land 
next to the vineyard for sowing local plant species 
that increase the habitat and biodiversity of pollinator 
species on the estate (more than 145 species of 
insects have been located). There are also currently 
60 beehives and a population of approximately 70,000 
bees, from which top-quality, highly aromatic (thyme, 
sage, lavender and holm oak) thousand-flower honey 
is collected.

In relation to this collaboration, we became a 
Bee-friendly hotel-winery in February 2016. Aware 
of the important role played by bees in environmental 
conservation (in Europe, it is estimated that 84% of food 
crops are pollinated thanks to bees) and in the development 
of biosustainable agriculture, we support small beekeepers 
in their work to recover this species in danger of extinction. 
We support them by loaning space.

Achievement 2016

   First Bee-friendly Hotel-Winery in Spain.

The Eco-workshop and The Wine Adventurearise 
from the need for teenagers and children to learn about 
our history and culture, of which wine is apart, and about 
nature, the environment and the role they have in society. 
We have a quality, innovative and pioneering training 
program based on experiences related to the environment, 
sustainability, respect for the environment and our historical 
legacy, education in nutrition and consumption. In 2016, 
twelve eco-workshops were held and included visits to the 
winery and the vineyard in spring (6) and autumn (6), with 
a total of 518 children and 30 teachers taking part from 7 
schools from the provinces of Burgos and Valladolid. In our 
opinion, this year's eco-workshops have been particularly 
successful and highly appreciated and they now have a very 
specific programme. An interesting relationship with our 
collaborators has also arisen: Ecovidrio, FIRE (International 
Foundation for the Restoration of Ecosystems) and PEFC 
(Programme for the Endorsement of Forest Certification).

Achievement 2016

The publication of the book titled La Aventura del 
Vino (The Wine Adventure), illustrated in three volumes 
and designed to show the wine world to children. In 
the book, Federico Oldenburg offers an entertaining, 

educational and simple account of the origins of wine, 
the morphology and types of vines, grape varieties, 
secrets of winemaking and ageing, the importance of 
vines for the environment, the professions related to 
the wine world and its economic and cultural value. 
The illustrations by María Rubio bring the pages of 
each chapter to life and each one closes with a set 
of fun activities on each subject to test the reader's 
observation skills.
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On an environmental scale, we look after the 
environment by managing the estate's resources efficiently. 
To do this, we have a Land Planning policy in which all the 
actions required to keep the estate in the best possible 
condition for local animal and plant life are planned on an 
annual basis for each terrain, depending on its state. 

We collaborate with other entities (FIRE, International 
Foundation for the Restoration of Ecosystems, and 
ASFOVA, the Forestry Association of Valladolid) to ensure 
that the maintenance work is carried out under the best 
possible conditions. 

We also work with highly experienced authorised 
waste managers. The waste we generate is collected on a 
regular basis and stored at the corresponding clean point 
until it is withdrawn.   

For wastewater management at the winery, we 
use reservoirs that purify the wastewater naturally. The 
monastery also has a specific purifier for the wastewater 
generated at the hotel.

Gas emissions are controlled by regular checks on 
boilers and the vehicles used on the estate. The monastery 
has an electric vehicle for short trips around the buildings 
and two charging points for electric vehicles. We have 
five electric bicycles for wine-tourism visitors (as and 
environment-friendly alternative to the tours in an all-road 
vehicle) and several normal bicycles for guests at the hotel.

Fight against 
climate change

To adapt to the effects of climate change, we have 
progressively installed anti-frost towers since 1996 (we 
now have 17 of them) to reduce the damage caused by 
below-zero temperatures. We have not had to use the 
towers in 2016 and, consequently, there has been no 
related fuel consumption (the consumption is significant: 
around 20-25 litres of diesel fuel per hour).

Another effect of climate change is the scarcity of 
water as a result of droughts and short biological cycles, 
which extend or prevent an optimal period of ripening 
for the grape. To overcome these situations, we have 
been experimenting for several years: growing vines on 
dry-crop land and early harvests to study the impact of 
short biological cycles on the ripening of the grape. With 
these experiments, we hope to determine the effect of 
the ripeness of the harvest, extraction and sulphur on the 
sensorial characteristics of the wine to develop tools and 
come up with useful rules for decision-making so that we 
can identify the phenolic profile, expression of fruit and 
ideal balance between tannins and anthocyanins in our 
wines.

We also collaborate with the AEMET (State Meteorology 
Agency) by sending the weather data collected on the 
estate at one of the agency's official weather stations.

Electric bicycles and vineyards 
at Abadía Retuerta LeDomaine

Natural Heritage

We are fully aware of our impact 
on the environment (the air, water and soil) 
and our environmental management is designed 
to learn about, control and reduce this impact 
with a focus on making our business sustainable." 
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Finally, the Abadía Retuerta winery participated in the 
HaproWINE Project for the sustainable development of 
the winegrowing sector in Castilla y León. As part of this 
project, we made the Product Environmental Declaration 
(EPD) of the 0.75-litre bottle of Selección Especial, issued 
on 3 December 2013 and valid until 2 December 2016.

Target 2017-2018 

To calculate our carbon footprint for 
the year 2017 after establishing the 
main consumption of energy in 2016.

Target 2017-2018 

To reduce our total energy consumption 
(electricity and fuels) by 5%.

Energy savings
In 2016, we checked electricity and fossil fuel consumption on a monthly basis to establish a baseline for setting 

targets for its reduction.

Achievement 2016

To establish the baseline of our electricity and fossil fuel energy 
consumption at the hotel and at the winery.

Energy consumption for the year 2016 is summarised in the following table:

2 1 t propane = 13.385 kWh; 1 t diesel fuel = 43,000 MJ.
3 1 kWh = 3,600 KJ.
4 Monthly meter readings.
5 Sum of all tank loads.
6 Sum of all tank loads.
7 Diesel fuel density: 900 kg/m3.

ENERGY CONSUMPTION 2016 Weight kWh1 MJ2

H
O

T
E

L

Electricity consumption3 -- 2,337,382 8,414,575

Propane consumption4 41.3 t 552,801 1,990,082

Total consumption -- 2,890,183 10,404,657

W
IN

E
R

Y

Electricity consumption  -- 780,447 2,809,609

Propane consumption 30.2 t 404,227 1,455,217

Diesel fuel consumption5 34 m3 = 30.6 t6 365,500 1,315,800

Total consumption 1,550,174 2,771,017

TOTAL 4,440,357 13,175,674
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Water management
In 2016, we controlled the water meters on a monthly basis, but we have been unable to establish a baseline.

Targets 2017 

– Install 3 meters: on the two canal irrigation motors and in the winery.

– Install three humidity sensors to optimise irrigation water.

– Maintain the water consumption values in the hotel and winery in comparison with 2016.

Water extraction is separated into four parts: vineyard, crops, winery and hotel. We used to surface water catchments 
for the vineyard and crops in the River Douro and in the Douro canal (we use drip irrigation, which is the most efficient 
system). For the winery, we collect underground water. For the hotel, we collect underground water and there is a water 
intake from the general mains of Sardón de Duero. 

Every energy source is non-renewable; however, the hotel has two important energy-saving measures and the winery 
has one more based on renewable energies:

– Geothermics: There are three circuits which, using the water from the hotel well, partially heat up or cool down the 
water in the climate control circuit, thus reducing the corresponding electricity consumption. In 2016, we estimate a 
quantity of heated or cooled water totalling 216,310 m3, with accumulated energy of 354,547 kWh.

– Solar panels: These are used to preheat the hot water (in the hotel and in the SPA) and reduce fuel consumption. In 
2016, we estimate a quantity of heated water totalling 2,858 m3, with accumulated energy of 124,837 kWh.

– Freecooling: The climate control system in the barrel room and the winery dormitory uses cold air from the exterior 
(natural resource available on the estate almost all year round due to the significant day/night temperature differences 
of our continental climate) to save electricity.

We have calculated various energy intensity ratios:

As the main measure for saving electricity, we have replaced the lighting in different parts of the hotel (cloisters, corridors, 
gymnasium, exterior lighting) with more efficient LED technology. We estimate (theoretical calculation as we do not have 
electricity meters on each lighting circuit) the following energy savings for the year 2016 (and thereafter):

ENERGY INTENSITY RATIO 2016

Income €10,163,920 €0.4369/kWh

No. of guests 6,673 665 kWh/guest

No. of bottles 484,562 9.16 kWh/bottle

ENERGY SAVINGS 20168 kWh

Annual consumption before the change 82,293

Annual consumption after the change 9,597

Energy savings (electricity). 72,696

8 Theoretical calculation method, as we do not have meters on each lighting circuit.
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Total water consumption in 2016 was 537,173 m3 (379,230 m3 in the winery and 157,943 m3 in the hotel). The monthly 
consumption is shown on the following graph:

The water consumed at the winery and at the hotel is treated by two osmosis systems, which generate a rejection 
of approximately 40% of the inlet water. The water quality is checked by annual analyses and guaranteed by continued 
maintenance of the treatment systems.

Achievement 2016

In the 2016 harvest, a new washer was used for the grape boxes, saving a significant amount (not 
quantified accurately) of wash water consumed in comparison with the old machine. 
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All our discharges meet the discharge parameters required by law, according to the annual analyses available:

Discharge Volume (m3/year) Treatment method Water quality Use

WINERY
151,6929

Lagooning10

As with the collected water 
but with a higher 

concentration of salts Evaporation or 
irrigation of pine 

groves
227,538 Complies with 

discharge parameters

HOTEL
63,17711 None

As with the collected water 
but with a higher 

concentration of salts River Douro

94,766 Biological disc aerobic sys-
tem12

Complies with 
discharge parameters

9 Osmosis rejection.
10 We have three reservoirs, two with a surface area of 750 m2 and one with a surface area of 600 m2. They produce a gradual conversion of the organic 
matter in the water by the action of the aerobic bacteria in it, helping said action along with aerators (which move the water and provide oxygen). Then, 
through connecting vessels, the water is transferred to a larger reservoir (7,000 m2), where the water evaporates or is used to irrigate the pine groves 
next to the reservoirs.
11 Osmosis rejection.
12 These are porous discs that are rotating 24 hours so that half of each disc is submerged in the untreated water. The continuous rotation oxygenates 
the aerobic bacteria, helping them to grow and spread. These bacteria degrade the organic matter. A denitrification process also takes place through the 
controlled recirculation of the treated water.
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Protecting 
Biodiversity

Abadía Retuerta is located at the following UMT 
coordinates: Zone: 30T; X=382,456; Y=4,608,190, and via 
the Sigpac.

The Abadía Retuerta estate has an area of 700 
hectares (192 of which are vineyards) and more than 
4000 m of banks of the River Douro. It is located between 
the LIC called Carrascal and the LIC on the banks of the 
River Douro (areas in green). Accordingly, it is part of 
the European Natura 2000 network project designed to 
stop the disappearance of natural habitats and species 
and guarantee the protection of biodiversity for future 
generations.

The variety of habitats in Abadía Retuerta and its surroundings determine the biodiversity of local animal and plant 
species. The holm-oak woods, scrubland and pine groves, the riverbank, wetlands and vineyards are home to a wide 
variety of plants and animals such as wild boar, roe deer, wild ducks, red-legged partridges, woodpigeons, rabbits, hares 
and foxes.
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A natural habitat of waterbirds has also been created in 
the winery's water treatment reservoirs with a prominence 
of mallards, herons and teals and we have contributed to 
consolidating the habitat with small floating islands covered 
with natural plant life to encourage breeding. Protecting 
their development and the environmental quality of the 
area and land is one of our priorities.   

We have an inventory of animal and plant lifeon 
the estate. Through the Land Planning, we also have a 
Hunting Plan to maintain and control the species on the 
estate. All designed to protect the local animal and plant 
life. The Hunting Plan includes a number of improvements 
on the estate, such as increasing the number of reservoirs/
drinking places for the local animal life, mainly roe deers, 
wild boar, foxes, hares and birds. At the present time, we 
have 12 reservoirs or drinking places.

A movement sensor camera has also been installed 
to identify not only the diversity of species present, but 
also the habits of the animals that live on the estate and to 
evaluate the actions carried out on it.

Once audited, the Land Planning makes it possible 
for us to obtain the PEFC label (since 2010) to ensure 
sustainable forest management. This environmental 
label covers all the agroalimentary products of forest 
origin on the estate (wood, pine cones and pine nuts, 
mushrooms, aromatic plants, honey and black truffles, 
etc.), demonstrating our contribution to protecting the 
planet's forests. In relation to the Land Planning, more 
than 65,000 pine trees have been planted since 1996, 
repopulating more than 200 ha of land and forest with local 
varieties (this is a project that looks after the forest mass 

and contributes to rural development and biodiversity). We 
also work to restore the historical vineyard. The most 
relevant is an exciting project that has restored 6 clones of 
the Tempranillo variety that survived the phylloxera plague 
that decimated Europe at the end of the 19th century (as 
a result, as from 2018 we will put on the market a new 
wine made with the pre-phylloxera variety of Tempranillo 
of Abadía Retuerta).

 

By encouraging the presence of birds of prey, kestrels 
and owls (by installing fifty 5-metre-high towers around 
the vineyard, together with a number of nest boxes) we 
have controlled the number of starlings that were 
damaging grape production; nest occupation level has 
reached approximately 10%. This work has been carried 
out in collaboration with the International Foundation for 
the Restoration of Ecosystems (FIRE) since 2013 and 
the damage caused by the starlings has been reduced 
considerably.

The installation of the floating islands on a lake on the 
estate has made it possible for birds to nest and increase 
the number of them to improve the local habitat.

In 2016, Abadía Retuerta not only maintain the forests 
according to the Land Planning, but also restored wetland 
to increase shelter areas on the estate and collaborate 
to increase the local animal population of mammals (roe 
deer, wild boar, foxes, rabbits and badgers, etc.) and birds 
(ducks and herons, etc.). The restored wetland covers 
approximately 5500 m2. To start moving the land, we had 
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to apply for approval by the Hydrographic Confederation of the Douro, which arrived on 25 January 2016. The following 
photographs show the before and after of the work:

We also collaborated by sowing local plant species (see the section on "Operation Pollinator" in the section titled 
"Historical Heritage"). 

Waste management
At Abadía Retuerta, we have an inventory of all the waste we generate. The waste is separated (at the winery and 

at the hotel and there are clean points for their safe, temporary storage) and collected by various authorised waste 
managers who select the most appropriate method for eliminating each type of waste.

Every year, we raise our workers' awareness to reduce waste and separate it correctly.
The hazardous and non-hazardous waste collected from the winery in 2016 is shown in the following table13:

13 Vine-pruning waste is crushed and incorporated in the terrains by cultivating the land. Winemaking waste, such as the remains of grape racemes are 
processed using a natural composting system and incorporated in the various vineyard terrains as organic matter.
14 R13: Intermediate operations for recycling.
15 D15: Intermediate operations for elimination.

WINERY WASTE 2016
             HAZARDOUS WASTE

Description Code Use Quantity (kg)

Sprays and aerosols 160504 R1314 4

Lead batteries 160601 R13 45

Contaminated plastic containers 150110 R13 245

Fluorescent tubes 200121 R13 11

Contaminated material 150202 R13 250

Contaminated metal containers 150110 R13 8

Used antifreeze 160114 R13 165

Used oil filters 160107 R13 55

Contaminated absorbents 150202 D1513 2

Ni-Cd batteries 160602 R13 1

           NON-HAZARDOUS WASTE

Description Code Use Quantity (kg)

Plastics 200139 Landfill 25

Glass 200102 Recycling No figures available15

Paper and cardboard 200101 Recycling 18,660

Scrap metal 200140 Reuse/Recycling 0

Wood 200138 Reuse 0

Sludge 020305 Agricultural application 0
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16 Collected by the Community.
17 Collected by the Community.
18 Collected by the Community.
19 No figures available for kilograms collected, but, as a reference, we made 366,103 printouts in 2016.

And this is the hazardous and non-hazardous waste collected from the hotel in 2016:

Targets 2017 

– Reduce paper and toner consumption/waste in offices by 5% in comparison with 2016 through the start-up 
of good practices in the use of paper (reducing the number of printouts, printing on both sides of the paper, 
digital filing of documents and the use of electronic devices, etc.).

– Installation of paper-recycling containers in offices.

HOTEL WASTE 2016
             HAZARDOUS WASTE

Description Code Use Quantity (kg)

Used toner 080317 R13 1

Used batteries containing mercury 160603 R13 1

Used edible oil 200125 R13 0

Aerosols 160504 R13 0

Contaminated plastic containers 150110 R13 0

Lead batteries 160601 R13 0

           NON-HAZARDOUS WASTE

Description Code Use Quantity (kg)

Plastics 200139 Landfill No figures available15

Glass 200102 Recycling No figures available16

Paper and cardboard 200101 Recycling No figures available17

Sludge 190805 Agricultural application 83,000
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Solidarity

At Abadía Retuerta we are 
heavily committed to our 
surroundings and, accordingly, 
we organise a large number 
of activities in collaboration 
with the local community." 

These include:

– In 2016, we carried out our3rd Solidarity Harvest20. 
This time, it was in collaboration with the Casa 
Aleste Youth Association, an entity that provides 
social services and works on an extensive project 
for community development and socio-educational 
intervention in the East of Valladolid. With the solidarity 
harvest, we gave these young people the chance to 
join the working world and become part of something 
as nice as making a wine under their own steam ("3ª 
Vendimia Solidaria" wine). This year, we obtained 1500 
bottles at €10/bottle. With the profits obtained from 
the sale of this wine, we make a donation to the entity 
(socio-educational support for underprivileged minors, 
i.e. teachers, school material and textbooks).

– Several times a year, with the changing of the seasons, 
we collect clothing at the hotel and at the winery. 
These are periods when people usually throw clothes 
away because they are old or because they no longer 
wear them and the option of giving them to Cáritas 
is always extremely welcome. In 2016, we gave 60 
kg in spring (May-June) and another 45 kg in autumn 
(October-November).

– We also collaborate with the Food Bank, promoting 
the widespread collections made in supermarkets, 

publicising their events (such as solidarity hikes) and 
promoting the "solidarity kilo", where employees can 
give basic foodstuffs for us to pass them on to the food 
bank. The last collection made at our facilities took 
place between 21 March and 8 April 2016.

– On 4 April 2016, the solidarity wine tasting session 
between Abadía Retuerta and Allard Experience was 
held in Madrid for the benefit of Fundación Esclerosis 
Múltiple Madrid. Wine and cuisine enthusiasts 
enjoyed a very special meeting at the Club Allard, 
combining solidarity aimed at people affected by 
multiple sclerosis with avant-garde gastronomy and 
oenology. The Abadía Retuerta LeDomaine wines were 
married with Neo tapas by the chef María Marte (two 
Michelin stars and National Gastronomy Prize 2015). 
The amount collected was given to the rehabilitation 
services of the FEMM day centre.

– Donation of sheets to Red Íncola: a total of 43 sacks 
(110 kg) of sheets and towels from the hotel were 
donated.

Bottle 3rd Solidarity 
Harvest

20 Each year, we look for various associations and foundations with socially interesting projects. We assess their reports on previous years and the Human 
Resources Department chooses the project it considers most complete.
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– Continuous collection of bottle tops for Aspaym. In 
November, we gave 19 kg.

– We have also donated 12 bottles of wine to the 
Pensioners Association of Sardón de Duero for the 
prize draw held during the Cultural Week of de Sardón, 
the profits of which went to Manos Unidas.

– We have also made a calendar in collaboration with 
Cruz Roja for the "Their rights at risk" project. We 
collected €334 for the purchase of new toys for 
underprivileged children and those at the risk of social 
exclusion.

Furthermore, in keeping with our principles and business 
idea, we are members of the following organisations:

– Spanish Wine Federation (Spanish acronym: 
FEV):This association was started up in 1978 as the 
most representative private organisation of the Spanish 
winery sector. Since then, it has worked for the benefit 
of the Spanish wine sector. Besides defending the 
image of wine as a basic foodstuff of the Mediterranean 
diet, unlike other drinks, the FEV focuses on the search 
for the best possible context in which winegrowing 
companies can carry on their businesses. It also offers 
information about all the matters that affect sector 
interests, answers queries and generates common 
standpoints for Spanish wineries.

 http://www.fev.es

– Wine in Moderation, WIM (see also in "Abadía 
Retuerta"): As we are members of FEV, we are also 
members of this organisation. This is an international 
organisation funded by sector associations and leading 
winegrowing companies that coordinate and centralise 
the activities of the "Wine in Moderation" programme, 
spreading its scope and impact around the world.

 http://www.wineinmoderation.eu/es

– Foundation for Research in Wine and Nutrition 
(Spanish acronym: FIVIN) (see also in "Abadía 
Retuerta"): Since it was created in 1992, it focuses its 
activities on assessing the possible protection offered 
by the moderate consumption of wine and cava in our 
body and on human health from a medical point of view. 
It constantly researches and compiles information on 
wine and health and cava and health supervised by 
a scientific committee comprising doctors, scientists, 
researchers and experts in health and nutrition of 
recognised national and international prestige.

 http://www.fivin.com

– Great Terroirs of Spain, GPE: Association of 28 
winegrowing estates across Spain that uphold and 
spread the culture of terroir-wine, a wine produced in a 
specific terrain reflecting the unmistakable personality 
of the soil, subsoil and climate.

 http://grandespagos.com

– Forestry Association of Valladolid, ASFOVA: This 
association helps us process the subsidies published 
by the Administration and we collaborate with it on the 
activities it proposes, such as taking part in studies in 
collaboration with the University of Valladolid.

 http://www.asfova.es
 

All our organisation's activities 
comply with Spanish laws 
on human rights.
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Commitment to 
our employees

At Abadía Retuerta LeDomaine, we do not usually 
employ external workers, self-employed workers or 
subcontractors for any substantial part of the work. 
However, there are two periods of the year (green 
pruning and harvest) during which the number of workers 
increases. The duration of these two periods is conditioned 
by the weather: if the grapes have to be harvested quickly, 
we hire more people and the work is done in less time; 
however, if the grapes have to be harvested more slowly, 
we hire fewer people and the work takes longer. 

More specifically, we hired 104 workers for the green 
pruning in 2016 (86 men and 18 women) and 124 workers 
for the harvest (116 men and 8 women).

Workers are distributed according to age as follows:

– Between 20 and 29 years of age: 26%.
– Between 30 and 45 years of age: 52%.
– Over 45 years of age: 22%.

In other words, 78% of our staff are under 45 years of 
age and there is a similar percentage of men and women 
in every age range.

Abadía Retuerta S.A. complies with Legislative Royal 
Decree 1/2013 of 29 November, which approves the 
Rewritten Text of the General Law on the rights of disabled 
individuals and their social inclusion. At the present time, 
we have one disabled person working in the kitchen 
department.
 

We have also been awarded the declaration of 
exceptionality by the Junta de Castilla y León, offering 
alternative measures consisting of cash donations and 
sponsorship actions (see "Solidarity Harvest" in the 
"Solidarity" section).

100% of the people are covered by a collective 
agreement and there are four such agreements in force: 
Collective Agreement of the Hospitality Industry of 
Valladolid, Collective Agreement of the Vine-growing 
Industry, Collective Agreement for Offices of Madrid and 
Collective Agreement for Country Workers.

21 There are 63 job profiles (31 for the winery and 32 for the hotel), stating the responsibilities, functions and work involved in each post (those inherent to 
the post and those that are general across the company: environment, quality and CSR), skills profile, material resources and procedures.

STAFF21

Bodega 
Abadía Retuerta

Hotel Abadía 
Retuerta LeDomaine Central services TOTAL

Men Women Men Women Men Women Men Women

Total No. Employees 
(15/12/2016)

31 11 30 31 1 9 62 (55%) 51 (45%)

42 61 10 113

Men Women

No. incoming employees (2016) 27 34

No. outgoing employees (2016) 31 23

For Abadía Retuerta LeDomaine, 
our employees constitute 
one of the organisation's 
most important values." 

Members of the 
CSR committee
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STAFF BY CONTRACT TYPE Bodega 
Abadía Retuerta

Hotel Abadía 
Retuerta LeDomaine

Central 
services Total

Open-ended
Full-time 41 40 9 90

Part-time 1 8 0 9

Temporary
Full-time 0 13 1 14

Part-time 0 0 0 0

Employee satisfaction level
As part of Abadía Retuerta LeDomaine's concern for 

its stakeholders' opinions and, in particular, those of our 
employees, we perform two types of surveys:

– Opina Survey: This expressly involves every worker 
at the winery and hotel. We perform this survey 
every two years and the most recent was in 2015.

– GES Survey: This involves the entire Novartis group. 
It will be performed in 2017.

The main objectives of these surveys are as follows:

– Discover the level of staff satisfaction and 
commitment overall and in each business unit 
(winery and vineyard, hotel and corporate services).

– Define action plans based on the results to help 
improve business management and focused 
decision-making on people management.

The following are the most relevant results of the most 
recent Opina survey (2015):

– Level of participation: 85%.

– Most highly valued categories: Internal relations, 
communication, company image and compensation.

Furthermore, to enable the balance between work and private life, we have created the procedure "PNT HR-10_01 
Flexitime for Office Workers Abadía Retuerta LeDomaine", which provides the following:

– Possibility of 1 hour's flexitime for starting and finishing work (starting at 08:00 or 10:00).

– Intensive work times in summer (July and August): from Monday to Friday, from 08:00 to 15:00.    
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Internal Communication
One of the main internal channels of communication 

is corporate email and the four noticeboards. As a new 
concept, we have started sending internal communication 
emails to employees' personal email accounts to improve 
the channel of communication, making it faster and using 
less paper.

The Retuerta News magazine is published monthly 
and includes a specific section on corporate social 
responsibility.

Notices to workers and news about vacancies 
are also sent by email and posted on the notice boards 
(vacancies are also published externally in employment 
search channels and on the social media).

We also have an Internal Communication Committee, 
which meets every 15 days to discuss progress/events/
collaborations in each of the departments involved. This 
uncovers more detailed information about the specific 
aspects of the other departments.

There are also employee suggestion boxes at the hotel 
and at the winery.

The most influential organisational changes for the 
organisation are published at least one month in advance 
so that our employees can process them in the best way 
possible.

No cases of discrimination have been identified during the period covered by the report.

ACCIDENT FIGURES People Days

No. accidents (leading to absence from work) 822 23

No. incidents (not leading to absence from work) 11

Days not worked

Due to occupational accident 50

Due to non-occupational accident (1 case) 75

Due to common illness (14 cases) 147

Due to maternity 0

Total 272

Absenteeism rate 0.13

22 All men.
23 All the accidents have been classified as minor and most are related to insect bites and incorrect postures when working in the field, 
especially during harvest.
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Our Employees' 
Development

The professional 
development and training 
of people is one of our 
priorities and we are 
committed to training as 
an investment to develop 
our employees' talent." 

The benefit of training is not only for the worker, but 
also for the company. It is an investment for both parties' 
future. Knowledge is a factor of production that affects the 
company's competitiveness and it is key to its capacity 
for innovation (an essential condition for growing in the 
knowledge economy). Innovation is converting knowledge 
into wealth and knowledge is provided and transmitted by 
training. The benefits of a strong training plan are many-
fold and include the following: 

– It is positive for equal opportunities and personal 
and professional development. 

– It enables workers to prepare for making decisions 
and solving problems. 

– It achieves individual targets. 

– It increases the level of satisfaction at work. 

– It helps with integration in the company. 

As a result, we draw up a Training Plan each year 
based on the needs identified by the workers and their 
supervisors. We focus on the best possible training for our 
employees to achieve the targets that are set (general and 

specific departmental targets). Our training plan comprises 
the following:

– Identification and analysis of training requirements.

– Design and planning of training.

– Implementation and monitoring of the training plan. 

– Evaluation of training results and impact.

– Implementation of improvement and corrective 
actions.

The Training Plan 2016 includes more than 50 training 
actions. By departments, the most important are as follows: 

– Marketing and communication: OCM (subsidies for 
exports to the USA), time management, CRM, English 
for the wine world, Office (Excel and Word advanced 
level), visit to Cartonajes Salinas, food handler, 
commercial training, efficient use of email, visit to the 
Douro wineries, equal opportunity between men and 
women.

– Winery and vineyard: Visit to Enomaq Zaragoza, visit 
to Vitis Navarra, Cata Primeurs en Bordeaux, oenology 
and winegrowing, plant health product handling (basic), 
equal opportunities between men and women.

– Sales (national): CRM, food handler, time 
management, commercial training, efficient use 
of email, visit to Bodega Galicia Comercial, equal 
opportunities between men and women.  

– Sales (export): OCM (subsidies for exports to the 
USA), CRM, German, efficient use of email, time 
management, M1 (management skills), sales on the 
German market, equal opportunities for men and 
women.
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– Finance and logistics: Production logistics, time 
management, efficient use of email, Office (Excel and 
Word advanced level), OCM, visit to Cartonajes Salinas, 
valuation of winegrowing assets, forklift safety, tools 
for promoting savings, efficiency and management 
of new businesses for wineries, special taxes, fiscal 
closures and accounting, equal opportunities for men 
and women.

– Human resources: Office (Excel and Word advanced 
level), efficient use of email, Infojobs (online training), 
visit to Vitis Navarra, diversity, time management, 
equality plan, staff selection and management, equal 
opportunities for men and women.

– The Craft/New Business:Digital transformation, 
Ecommerce, how to sell wine in the immediate future, 
English, Email marketing, Abadía experience, 3rd 
Luxonomy Congress, equal opportunities for men and 
women. 

– Hotel: Legionella, drawing up the price list, tasting, 
first-aid, revenue management, English, social media 
and communication, fermented products, efficient 
use of email, Ecommerce, customer service and 
communication, oncological aesthetics, Travel Click, 
electrical maintenance technician.

The training hours in the year 2016 
by professional category can be 
found in Appendix II.

In order to identify, develop and retain the talent at our 
organisation, achieving our targets in the short, mid and 
long-term, we put in place the procedure "PNT HR-03_02 
Performance Appraisal" through the achievement of the 
annual targets agreed by and between the employee and 
his/her direct superior. These targets are as follows:

– Maintain a solid organisational structure.

– Build and improve skills.

– Detect future needs.

– Put in place global talent management policies/
systems.

– Improve skills.

– Define individual development plans.

– Transfer the company's targets on an individual 
scale.

– Reach an agreement on expectations regarding 
results and allocate priorities with details of how to 
achieve targets.

– Give and receive feedback on results. 

– Evaluate progress in achieving results. 

– Set remuneration according to performance.

All our employees receive annual performance 
appraisals and a professional development plan.

Excellence Internship 
Programme 

Our international practicum programme, Excellence 
Internship Programme, is designed to develop and 
professionalise students in the hotel and winery sectors at 
a level of excellence and exclusivity.

 
It is a complete programme through which students 

learn professional skills, technical knowledge and research 
an individual project adapted to their profile while receiving 
continuous support from their practicum tutor. We 
collaborate with various schools and universities in Spain 
and abroad. 

In 2016, we had 29 students, one of whom is now a 
member of staff.
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Our 
Conduct

We have a Code of Conduct (approved by the Board 
of Directors of Abadía Retuerta, S.A. on 13 April 2016 and 
applicable to all the company's operations and employees 
as from 1 July 2016). The five basic principles of the code 
are as follows:

– Customer satisfaction is at the centre of everything 
we do.

– We treat our employees fairly and with respect.

– We are committed to offering extraordinary 
and sustainable performance and to achieving it 
with integrity.

– We strive to be a trustworthy partner.

– We aspire to be a good corporate citizen.

Examining this code of conduct further, we can say 
that thepillars of corporate social responsibility at 
Abadía Retuerta LeDomaine are as follows:

– Responsibility to our legacy: Aimed at keeping and 
sharing the legacy of history and traditions, our land, 
art and culture in the area around Abadía Retuerta 
LeDomaine with present and future generations.

– Commitment to our employees: We are committed 
to our employees' personal and professional 
development, motivation, involvement and initiative. 
We believe in transparent communication.

– Care for the environment: Aware of Abadía Retuerta 
LeDomaine's privileged location, we work to keep, 
look after and protect the environment, natural 
resources and biodiversity, as well as social and rural 
development.

– Excellence: Observation and innovation, perseverance 
and attention to detail make our products and services 
a unique experience for our customers.

 
– Integrity: We see integrity as ethical, coherent conduct 

and an expression of our values.

We approved our first Equality Plan on 21 October 
2016 and it is to remain in place for a term of two years. 
Said plan led to the creation of a Peer Commission for 
Equal Opportunities, which makes an annual assessment 
of how the plan works, and an action programme involving 
nine lines of approach which currently has 19 actions in 
progress.

As we have already mentioned, in relation to 
purchasing and subcontracting, we comply with the 
internal purchasing procedure, PNT-FIN-01_01. 

We also have in place an Antibribery Policy, which is 
part of the global policy in place at Novartis, revised most 
recently on 1 July 2016, and a Conflict of Interest Policy, 
which was last revised on 1 September 2015.
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Decision-making
The organisation's highest body of government (Management Team Meeting, REDI) is made up of the persons 

responsible for the various departments at Abadía Retuerta S.A.:

– Enrique Valero: General Manager.
– Carlos Rodrigo: Financial Director.
– Diego Canals:  Director of National Sales.
– Alejandra Pedrosa: Manager of "The Craft"/New Business Club.
– Marc Gibert: Director of Exports.
– Ana Hernández: Human Resources Manager.
– Ángel Anocibar: Winery and Vineyard Director.
– Álvaro Pérez: Director of Marketing and Communication.

The committee discusses every activity and makes strategic decisions across the organisation

These are the main organisation charts for the winery and the hotel24:

24 Enrique Valero has been the only CEO since mid-2017.

68% of the positions of management and responsibility 
are occupied by men. The age range of managers is 50% 
between 30 and 45 years and percent over 45.

The ratio between women’s and men’s salary can be 
found in Appendix III.

In 2014, we set up the Operative CSR Committee 
involving Human Resources, Finance, Communication and 
Marketing, Field and Winery, Laboratory, Maintenance and 
Wine Experiences. The committee meets at least once 

every quarter to revise its action plan and analyse any risk 
or opportunity in corporate social responsibility matters.

To strengthen our social responsibility, the members 
of this CSR Committee take part in benchmarking actions 
with other organisations that are heavily focused on 
sustainability. As part of said actions, we visited Loewe 
in 2016 (one of the most interesting aspects learnt 
during the visit was the consultation of and comments 
on its sustainability report). Other exchanges have been 
scheduled for 2017. 
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About this report

The content of the report is in accordance with the 
principles of stakeholder participation, the context of 
sustainability, materiality and completeness in terms of 
scope, cover and periods. The drafting of the report and 
the figures given have also focused on accuracy, balance, 
clarity, comparability, reliability and timeliness.

To decide the material subjects, we have based our 
approach on preliminary work by the CSR Committee in 

collaboration with an external consultancy company, the 
conclusions of which are given in the "CSR Diagnostic Report".

This report covers the period between January and 
December 2016 and includes information about the 
company Abadía Retuerta, S.A. (Bodega Abadía Retuerta 
and Hotel LeDomaine). This year, there have been no 
significant changes in our organisation.

This report has been drawn up in reference to the Guide 
for the preparation of sustainability reports published by 
the Standards version of Global Reporting Initiative (GRI) 
and it has been drafted in accordance with GRI standards: 
essential option. It has not been verified externally at the 
organisation's decision. 

We undertake to publish our Corporate Social 
Responsibility Report on an annual basis. 

The stakeholders are selected by taking into account 
the content of the Code of Conduct.

The 2016 Corporate Social 
Responsibility Report of Abadía 
Retuerta, S.A. is a report on 
the financial, environmental 
and social performance of our 
organisation and our results." 

STAKEHOLDERS COMMUNICATION CHANNELS MATERIAL SUBJECTS

Customers Dept. Marketing and Communication
Dept. Winery and Vineyard
Dept. Sales (National)
Dept. Sales (Export)

Customer Health and Safety
Marketing and Labelling
Customer Privacy

Employees Dept. Human Resources Employment
Worker-Company Relations
Occupational Health and Safety
Training and Teaching
Diversity and Equal Opportunities
Non-discrimination

Shareholders Board of Directors Financial Performance

Suppliers, Contractors and 

Collaborating Companies

Dept. Marketing and Communication
Dept. Winery and Vineyard
Dept. Finance and Logistics
Dept. Human Resources
Dept. The Craft/New Business

Financial Performance
Environmental Evaluation of Suppliers
Social Evaluation of Suppliers

Society (press) Dept. Marketing and Communication Materials
Energy
Water
Biodiversity
Emissions
Effluents and Waste
Evaluation of Human Rights
Local Communities
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MATERIAL SUBJECTS INTERNAL COVER EXTERNAL COVER

FINANCIAL PERFORMANCE

201: Financial Performance Abadía Retuerta/LeDomaine Shareholders

ENVIRONMENTAL PERFORMANCE

301: Materials Abadía Retuerta/LeDomaine Environment

302: Energy Abadía Retuerta/LeDomaine Environment

303: Water Abadía Retuerta/LeDomaine Environment

304: Biodiversity Abadía Retuerta Environment

305: Emissions Abadía Retuerta/LeDomaine Environment

306: Effluents and Waste Abadía Retuerta/LeDomaine Environment

308: Environmental Evaluation of Suppliers Abadía Retuerta/LeDomaine Suppliers

SOCIAL PERFORMANCE

401: Employment Abadía Retuerta/LeDomaine -

402: Worker-Company Relations Abadía Retuerta/LeDomaine -

403: Occupational Health and Safety Abadía Retuerta/LeDomaine -

404: Training and Teaching Abadía Retuerta/LeDomaine -

405: Diversity and Equal Opportunities Abadía Retuerta/LeDomaine -

406: Non-discrimination Abadía Retuerta/LeDomaine -

412: Evaluation of Human Rights Abadía Retuerta/LeDomaine Environment

413: Local Communities Abadía Retuerta/LeDomaine Environment

414: Social Evaluation of Suppliers Abadía Retuerta/LeDomaine Suppliers

416: Customer Health and Safety Abadía Retuerta/LeDomaine Customers

417: Marketing and Labelling Abadía Retuerta/LeDomaine Customers

418: Customer Privacy Abadía Retuerta/LeDomaine Customers
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GRI Contents

GENERAL CONTENTS

Code Subject Page

102-1 Name of the Organisation 28

102-2 Activities, Brands, Products and Services 4-5-7-8

102-3 Location of the Registered Office 33

102-4 Location of Operations 33

102-5 Ownership and Legal Personality 28

102-6 Markets Served 4

102-7 Size of the Organisation 4-5-7-8-21-34

102-8 Information about Employees and Other Workers 21

102-9 Supply Chain 4-8

102-10 Significant Changes in the Organisation and Its Supply Chain 28

102-11 Principal and Focus of Precaution 11

102-12 External Initiatives 6-15

102-13 Membership of Associations 19

102-14 Declaration of Senior Executives Responsible for Decision-Making 3

102-16 Values, Principles, Standards and Rules of Conduct 26

102-18 Structure of Governance 28

102-40 List of Stakeholders 28

102-41 Collective Agreements 21

102-42 Identification and Selection of Stakeholders 28

102-43 Focus for Stakeholder Participation 28

102-44 Key Subjects and Concerns Mentioned 28

102-45 Entities Included in the Consolidated Financial Statements 34

102-46 Definition of the Content of the Reports and Scope of the Subject 28

102-47 List of Material Subjects 28

102-48 Re-Expression of the Information 28

102-49 Changes in the Preparation of Reports 28

102-50 Period Covered by the Report 28

102-51 Date of the Last Report 28

102-52 Cycle for the Preparation of Reports 28

102-53 Contact for Questions about the Report 33

102-54 Declaration of the Preparation of the Report in Accordance with GRI Standards 28

102-55 GRI Contents 30

102-56 External Verification 28
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FINANCIAL PERFORMANCE

Code Subject Page

103 Management Focus 201 3-26-27-28-29-33-34

201-1 Direct Financial Value Generated and Distributed 34

201-2 Financial Implications and Other Risks and Opportunities Arising from Climate Change 11

201-4 Financial Assistance Received by the Government 4-7-34

ENVIRONMENTAL PERFORMANCE

Code Subject Page

103 Management Focus 301 3-5-6-8-11-26-27-28

301-1 Materials Used by Weight or Volume 5-8

103 Management Focus 302 3-11-12-13-26-27-28

302-1 Energy Consumption in the Organisation 12

302-3 Energy Intensity 13

302-4 Reduction of Energy Consumption 13

103 Management Focus 303 3-11-13-26-27-28

303-1 Extraction of Water by Source 13

103 Management Focus 304 3

304-1
Operation centres owned, leased or managed and located 
in or near protected areas or areas of high value for diversity 
outside protected areas

15

304-2 Significant impacts of activities, products and services on biodiversity 15

304-3 Protected or Restored Habitats. 5-16

103 Management Focus 305 11-12-26-27-28

305-1 Direct greenhouse gas emissions (scope 1) 12

305-2 Indirect greenhouse gas emissions when generating energy (scope 2) 12

305-4 Intensity of greenhouse gas emissions 12

103 Management Focus 306 11-17-26-27-28

306-1 Water discharge depending on quality and use 14

306-2 Waste by type and elimination method 17

103 Management Focus 308 6-26-27-28

308-1 Our suppliers have passed through evaluation and 
selection filters according to environmental criteria 6

Organizational economic performance can be found in Appendix I.
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SOCIAL PERFORMANCE

Code Subject Page

103 Management Focus 401 21-26-27-28

401-1 New hires and staff rotation 21

103 Management Focus 402 21-23-26-27-28

402-1 Minimum terms of notice for operational changes 23

103 Management Focus 403 21-23-26-27-28

403-2
Types of accidents and accident frequency rates, professional 
diseases, days lost, absenteeism and number of deaths 
caused by occupational accident or professional disease

23

103 Management Focus 404 21-24-25-26-27-28-35

404-1 Average annual training hours per employee 24

404-3 Percentage of employees who receive regular performance 
and professional development appraisals 25

103 Management Focus 405 21-26-27-28-35

405-1 Diversity in bodies of governance and employees 21-27

405-2 Ratio of the basic salary and remuneration between women and men 35

103 Management Focus 406 23-26-27-28

406-1 Cases of discrimination and corrective actions taken 23

103 Management Focus 412 20-26-27-28

412-1 Operations subject to reviews or evaluations of impact 
on human rights 20

103 Management Focus 413 19-26-27-28

413-1 Operations with participation by the local community, evaluations 
of the impact and development programs 19

103 Management Focus 414 6-26-27-28

414-1 New suppliers that have passed the selection filters in accordance 
with social criteria 6-8

103 Management Focus 416 6-26-27-28

416-1 Evolution of the impact on health and safety by category 
of product or service 6-8

416-2 Cases of breach regarding impact on health or safety 
of the category of product or service 6

103 Management Focus 417 6-26-27-28

417-2 Cases of breach related to information and labelling 
of products and services 6

417-3 Cases of breach related to marketing communications 6

103 Management Focus 418 8-26-27-28

418-1 Claims based on violations of customer 
privacy and loss of customer data 8

Compliance 
with Spanish law 
guarantees the 
correct performance 
in this matter
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Contact

ABADÍA RETUERTA, S.A.

Carretera Nacional 122, km 332,5
47340 - Sardón de Duero - Valladolid (Spain)

www.abadia-retuerta.com
info@abadia-retuerta.es

DEPARTMENT OF HUMAN RESOURCES 
Ana Hernández Sancho 
HR Manager

rsc@abadia-retuerta.es
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Appendix I: 
Financial Performance

FINANCIAL FIGURES25 2016

FINANCIAL VALUE GENERATED (€) €10,163,920

Revenue (€) €10,163,920

FINANCIAL VALUE DISTRIBUTED (€) €12,186,992

Operating expenses (€) €7,270,181

Employee salaries and benefits (€) €5,499,882

Payments to capital suppliers (€) €76,615

Taxes (€) €671,942

Resources allocated to the community (€) €12,256

FINANCIAL VALUE RETAINED (€) €2,023,072

The subsidies received by Abadía Retuerta S.A. in 2016 were as follows:

– Aid for exports: €131,736
– CAP: €31,740
– Forest compensation premiums: €7,952
– Other agricultural subsidies: €23,526

An audit on the accounts are carried out each year by an independent external company (PwC).

25Financial statements of Abadía Retuerta, S.A., including the winery and the hotel.
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Appendix II: 
Training Hours

TRAINING HOURS 2016

  No. hours No. workers h/worker

Office Clerk 64 2 32.00

Assistant waiter/waitress 14 2 7.00

Assistant chef 32 1 32.00

Trainee 264 27 9.78

Waiter/waitress 16 8 2.00

Chef 16 9 1.78

Sales Representative 64 3 21.33

Sales Representative Exports 71 1 71.00

Junior Sales Representative 36 1 36.00

Sales Coordinator 186 2 93.00

Manager 251 8 31.38

Service Specialist 84 4 21.00

Accounts Manager 29.5 1 29.5

Section Manager 4 3 1.33

Cleaning 8 2 4.00

Manager 335.5 12 27.96

First-class journeyman 139 3 46.33

Second-class journeyman 226 2 113.00

Production worker 24 6 4.00

Labourer 19 2 9.50

Specialist labourer 24 1 24.00

Receptionist 116 7 16.57

Public relations 98 2 49.00

Sous chef 8 1 8.00

Supervisor 200 5 40.00

Maintenance Technician 573 3 191.00

Laboratory Technician 56 1 56.00

Switchboard Operator 64 2 32.00

Qualified Graduate 27 1 27.00

Total 3,155 113 27.92

Women 1,283.5 51 25.17

Men 1,871.5 62 30.19
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Appendix III: Salary Ratio 
Between Men and Women

Centre Category No. wom-
en No. men Ratio women/men 

Basic salary26 27
Ratio women/men 

Total remuneration

Field Second-class tractor driver 0 4 0 0
Second-class agricultural worker 4 5 100 99.03

Winery Upper Graduate 0 2 0 0
Qualified Graduate 1 0 0 0
Specialist labourer 0 2 0 0
Labourer 0 4 0 0
Second-class office worker 3 0 0 0
First-class office worker 1 0 0 0
First-class journeyman 0 1 0 0
Cleaning 2 0 0 0
Sales Manager 1 0 0 0
Personnel Manager 1 0 0 0
Chief 0 1 0 0
Sales Inspector 0 1 0 0
Laboratory Supervisor 1 0 0 0
Supervisor 0 3 0 0
Financial Director 0 1 0 0
Junior Sales Delegate 1 0 0 0
Sales Coordinator 0 3 0 0
Winery Foreman 0 2 0 0
Office Clerk 0 1 0 0

Hotel Second-class Technical Services Supervisor 0 1 0 0
Second-class Head Chef 1 1 100 101.57
Second-class Reception Manager 0 1 0 0
Services Assistant 1.50 2.84 100 97.14
Assistant Chef 0 1 0 0
Assistant Waiter/waitress 3 4.59 100 90.74
Floor Waiter/waitress 3.02 3.02 0 0
Waiter/waitress 0.84 2 100 98.83
Chef 3.84 4.51 100 105.46
Sales Representative 1 0 0 0
Hotel Manager 0 1 0 0
Technical Services Supervisor 0 1 0 0
Services Specialist 3.84 0 0 0
Housekeeper 1 0 0 0
Head Chef 0 1 0 0
Section Manager 0 2 0 0
Reception Manager 1 1 100 77.74
Head Waiter/Waitress 0 2 0 0
Cleaner 2 1 100 106.72

Maintenance Worker 0 2 0 0
Receptionist 4.67 2.67 100 102.18
Services Manager 1 0 0 0
Public Relations 2 1 100 127.98
Supervisor 3 1.81 92.94 94.25
Switchboard Operator 1 0 0 0

Director Officers Madrid 0 1 0 0
Public Relations Representative 1 0 0 0
Sales Representative 1.91 2 100 60.66
Dept. Director 1 2 100 79.26
Sales Manager 0 2 0 0
Sales Representative 0 1 0 0

26  The average remuneration has been calculated to set the ratio of women with men, all by category in terms of basic salary and total remuneration.
27 The ratio of salaries for women with regard to men is a ratio between the average gross salaries of women and men during the same period of time, 
broken down by centre and category. Where 100 means there is no inequality and 0 means that all the values collected correspond to men or women 
and no comparison is possible Values below 100 indicate that the position of women is unfavourable and values above 100 indicate that the position of 
men is unfavourable These changes in the scale affect men and women equally, since these differences are based mainly on seniority bonuses and not 
on the sex of each employee.
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